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A Note from Andrew 

This guide will help you clarify your goals and vet potential photographers. Marketing and 
branding your company properly are essential for long-term growth in the construction and 
architectural fields. The right photographer creates a strong foundation for your marketing.  

Of course, I would love to be hired to shoot your awesome latest project! But you need to find 
the right fit for YOUR goals and preferred image style. That may mean choosing me, or using 
someone else, and I am okay with that. 

These questions will help you separate real architectural photographers from the amateurs 
and generalists who shoot architecture along with real estate, weddings, portraits, and who 
knows what else. They might be good, but genres rarely mix well. Architectural photography 
requires specialized equipment, and year of focused experience to know how to create images 
that have great impact.  

Questions to Ask Yourself 

1. Define Your Budget from The Start. 

We all wish money did not factor into our decision-making, but 
unchecked overhead is a great way to go broke. Factor the cost into 
your original project estimates so that you don’t have to cut into your 
profit margin for photography.  

Many companies budget for architectural photography from the start 
of the project. Exactly how much varies based on the project, and how 
important documenting it will be. One architect I know adds 5% to his 
initial fee. 

The key is that documenting your work and marketing your brand 
should not be an afterthought and should be budgeted for. 

2. Determine Their Style 

Architectural photography is an art. Every photographer has their own style and will capture 
your project from a unique point of view. Do you prefer a bright, ethereal look? Clean, crisp 
colors? Or a darker, moodier feel?  

Study their portfolio to determine if they are the right fit for you. Share photos from other 
projects that reflect the feeling you want captured to give them a better idea of your 
preferences. 
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3. Can You Enjoy Working with Them? 

When working with an architectural photographer you want to be able 
to enjoy working with them. And they need to be good 
communicators. Loving their portfolio isn’t all that matters when 
doing business. 

Photoshoots can be exhausting and stressful due to the nature of the 
work and the long hours. Being on friendly terms with the guy or gal 
you hire makes it easier. 

4. What Is the End Goal? 

Keep the end in mind when choosing a photographer. Are you using 
the photos in an award submission? You need the best photos 
possible, and you should look for a photographer with a style to the 
photos from past winning submissions.  

For important projects, 2 to 3-day shoots are not unheard of. It gives 
the photographer time to capture every image at the best time of day 
and allows them to slow down and nail their composition perfectly. 

On the opposite end of the spectrum, do you simply need great photos of a small project to 
use on social media? Look for a photographer whose style aligns with current social trends and 
is willing to only charge a half-day rate. 

Questions to Ask the Photographer. 

Now that you have your needs straightened out and have prequalified the photographer based 
on their style, it is time to learn if the photographer is the right fit for your needs. 

1. How Long Before I Get the Edited Photos?  

Not knowing when you will receive your images is frustrating, especially if you have a deadline 
for an award submittal. A good photographer will keep you in the loop after the shoot.  

Typical turnaround on editing and delivering images is one to two weeks, but it is best to know 
for sure. If you are on a deadline, get a “delivered by date” written in the contract to make sure 
everyone is on the same page. 
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2. Do You Offer Cost Sharing? 

Sharing the cost of a project saves you money. And preparing for fewer 
photoshoots reduces the frustration and inconvenience for your client. 
Potential cost-sharing partners include the owner, contractors, interior 
designers, landscape architects, tenants, product manufacturers, 
consultants, engineers, etc.  

Cost-sharing works by charging a licensing fee for each company 
wanting the photos, then splitting the total cost evenly between all 
parties. The savings potential is huge. 

3. Do You Carry Insurance? 

If you are in the construction industry, you know to triple-check that 
subcontractors have insurance. If something goes wrong, insurance is 
the difference between a good year and a bad year. Photographers are 
subcontractors too and should have proof of professional and 
commercial liability insurance. 

Be aware that if you hire a real estate photography company, the actual photographer may be 
an uninsured subcontractor for the parent company. Protect yourself and your clients by 
making sure the photographer carries insurance. 

4. How Many Photos Will I Get? 

The best architectural photographers tend to deliver fewer photos 
than an “average” photographer because they focus on capturing 
the essence of the project perfectly in every image. They spend the 
time to make sure every photo counts. 

Still, the number of images you need will vary depending on the end 
goal. Don’t assume a photographer will deliver a certain number of 
photos, always ask. 

 

5. What Could Cause the Price to Increase? 

Architectural photographers frequently submit a written bid for each project that includes 
project details and a breakdown of the fee. Some photographers charge per photo, some 
charge a flat fee for the day, others may charge a myriad of individual fees.  
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Regardless of how they charge, most architectural photographers will make sure you know 
exactly what you are paying for. But it is still wise to ask how solid the quote is, and what would 
cause the price to increase, such as extra editing or additional photos, to avoid surprises down 
the road.  

A good photographer won’t add fees unless the scope of work changes significantly, and they 
will make sure you know what the scope of work covers.  

6. What Are the Licensing Rights? 

Photographers usually keep the image copyright, and only license the 
use of their photos, just like a musician, or an author would do with 
their work. 

Most architectural photographers give a generous license that covers 
normal use cases. But some photographers include an expiration 
date, a region-of-use limit, or charge separate fees for digital, printing, 
and advertising use. Read the contract thoroughly. 

Because the photographer owns the image copyright, you cannot give 
the images to other people or companies. If another party wants to 
use the photos, they must obtain an image license from the 
photographer.  

Photographers are artists with expensive equipment, specialized 
training, and special techniques to give their work a unique look. This 
is where cost-sharing comes in handy, as it gives all interested parties 
a chance to get the images at a reduced price. 

The last part of image licensing you need to ask about is giving credit to the artist when using 
the pictures, such as on social media and in magazine articles. This is an almost universal 
practice, but every photographer handles it differently. If you have questions or want to make 
changes, you have more bargaining power before signing the contract! 

 Last Thoughts: The Rise of Video Marketing 

If you want to stay relevant in a changing world, consider asking 
your photographer if they produce videos. Most companies see 
video as too complex or expensive, yet video can be an incredible 
tool for your marketing, and frequently costs no more than photos.  

The top 3 reasons video marketing fails are poor production quality, 
an unclear message being communicated to the viewers, and not 
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distributing the video effectively. We use pro-filmmaking gear, a proven message framework, 
and provide distribution guidance to ensure your video project is a success. 

 

Questions?  

Do you know something that should be added to this guide? 
 
Contact: info@studioagk.com 
See our work: www.studioagk.com 
Call us: 931-286-1971 

 

 

 

 

 

 

About 

Andrew Keithly Photography is a photography and video 
production company based in Nashville, Tennessee, and 
serving the eastern half of the United States. 

We primarily help construction and related industries build 
brand awareness with hands-down awesome photography and 
video production that helps them become an industry leader 
and win more projects. 

 
 


